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Abstract 

The purpose of this study is to examine the impact of social media on organizational 

performance and the innovation of managers in the Sports and Youth Organization of Yazd 

Province. The research method is applied in terms of purpose and descriptive-survey with a 

correlational approach in terms of nature. The statistical population consists of 195 managers, 

staff, and operational and administrative employees of the Sports and Youth Organization of 

Yazd Province. Based on the Krejcie and Morgan sampling method, 132 individuals were 

selected as the sample. The data collection tool was the standardized Ishak (2024) questionnaire, 

consisting of 15 questions, whose validity was confirmed by the supervisor and experts in sports 

management, and its reliability was verified using Cronbach's alpha coefficient. Based on the 

literature review and conceptual model, four hypotheses were proposed in this study. 

Descriptive statistics (using SPSS software) and inferential statistics (using PLS software) were 

used to analyze the data. The findings confirmed all hypotheses and the model's good fit. The 

results indicated that social media has an impact on organizational performance, social media 

influences organizational innovation, organizational performance affects innovation 

performance, and organizational performance plays a mediating role in the impact of social 

media on innovation performance. 

Keywords: Social Media, Organizational Performance, Managerial Innovation, Sports and Youth 

Organization, Yazd Province. 
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Introduction 

Social media, considered the dominant tool of digital communication, can serve as an efficient 

mechanism for universities to skillfully navigate these contemporary dynamics. In addition to acting as a 

communication medium, social media provides a platform for organizations, as well as individuals and 

legal entities, to showcase various aspects of media service delivery. This enhances transparency and 

accessibility, thereby increasing stakeholder engagement and boosting institutional appeal (Ali et al., 

2020). Integrating social media into the quality management framework can positively impact educational 

performance objectives and other organizational institutions. In today’s digital landscape, social media 

functions as a powerful mechanism to enhance communication, strengthen collaboration, and extract 

feedback. The use of social media enhances communication among various stakeholders within an 

organization, including managers, staff, and operational employees. The dynamic exchanges facilitated by 

social media platforms enable organizations to expand their communication reach, disseminate 

information about programs, events, and achievements, and provide immediate responses to inquiries or 

feedback from middle and operational-level managers and employees (Wong & Chapman, 2023). This 

interaction fosters a transparent and open environment that can strengthen positive perceptions of the 

organization, aid in attracting creative and productive employees, and solidify relationships with external 

stakeholders (Tso et al., 2021). 

Manufacturing and service organizations are currently facing complex and diverse challenges. The 

intensification of global competition, rapid advancements in educational technology, and increasing 

pressures related to financial management and funding are factors that can deeply impact the 

manufacturing and service sectors (Skaerly et al., 2020). To remain relevant and competitive on a global 

scale, organizations must skillfully address the diverse demands of stakeholders and service recipients 

(Khan & Buhari, 2021). One effective approach to confronting these challenges is the strategic use of 

social media. Kumari et al. (2019) assert that the adoption of social media provides institutions with a 

platform for better performance and service innovation by directly engaging with various stakeholders 

and addressing their evolving needs. By leveraging the capabilities of social media, organizations can 

enhance information dissemination, improve institutional reputation, and foster and sustain positive 

engagement with their target community and the general public (Mohammad Hashim et al., 2021). 

Furthermore, social media facilitates forums for collaboration, discourse, and exchange of ideas among 

target community members and external institutional entities. Through the implementation of well-

considered social media strategies, organizations can create an open, responsive, and innovative 

environment (Chan, 2023). 

Organizational innovation is essential, as it can lead to the advancement of performance improvement 

programs, enhance problem-solving capabilities within manufacturing and service organizations, and 

promote applied research initiatives (Fan et al., 2019). The use of social media not only serves as a 

mechanism for addressing challenges but also as a means of capitalizing on opportunities aimed at 

improving quality and performance while fostering innovative progress in the modern era (Neuser & 

Aljoumah, 2020). Increased engagement through social media can cultivate a more collaborative 

organizational culture. By utilizing features such as discussion forums, groups, and live broadcasts, 

organizations can facilitate the exchange of ideas and knowledge among community members (Langerif 
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et al., 2020). This can result in enhanced internal communication, interdisciplinary collaboration, and a 

greater sense of participation among employees. Institutions that demonstrate active and effective 

engagement in social media can also bolster their institutional reputation (Bigstad et al., 2022). By 

disseminating information about employee achievements, organizational activities, and research efforts, 

institutions have the potential to build a positive image. A strong reputation can increase the 

organization's appeal to current and prospective employees and garner support from managers or potential 

collaborators. 

Additionally, interactions occurring through social media can provide valuable insights for evaluating and 

refining internal processes (Nunez Canal et al., 2022). The growing global competition, rapid 

advancements in sports-related technologies, and increasing pressures related to cost management and 

funding are factors that can significantly influence the landscape of organizations and sports institutions. 

Recently, the phenomenon of social media has expanded widely across the globe, creating new 

opportunities to influence individuals in various fields. Moreover, social media has become deeply 

embedded in our reality, as it has become an integral part of modern lifestyles. On the other hand, 

effective organizational performance establishes a solid foundation for fostering a conducive environment 

for innovation within sports organizations, where risks are acknowledged, learning is valued, and 

experimentation is regarded as a pathway to improvement. 

Managers of the Sports and Youth Organization should utilize data obtained from social media platforms 

to quantitatively assess engagement levels, identify emerging trends, and evaluate the effectiveness of 

marketing initiatives or specific organizational programs. This analytical information can facilitate 

informed and evidence-based decision-making to enhance the structural framework of affiliated 

organizations. Consequently, this study seeks to examine the extent to which the use of social media can 

enhance the performance of the Sports and Youth Organization of Yazd Province and, in turn, impact the 

institution’s capacity to foster innovation. 

Therefore, the present study aims to investigate the impact of social media on organizational performance 

and innovation among managers of the Sports and Youth Organization of Yazd Province. The researcher, 

within the scope of this objective, seeks to answer the following questions: 

Does social media have a significant impact on the organizational performance and innovation of 

managers in the Sports and Youth Organization of Yazd Province? 

Does organizational performance significantly influence the innovation performance of managers in the 

Sports and Youth Organization of Yazd Province? 

Does organizational performance play a mediating role in the impact of social media on innovation 

performance? 

Research literature 

Employees play a fundamental role in the growth and success of any organization, and the level of 

success in achieving organizational goals is directly related to employee performance. One of the key 

issues in human resource management is performance evaluation, which is one of the most critical 
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responsibilities of managers and supervisors. Managers and organizational leaders typically evaluate their 

employees, and in the absence of a structured evaluation program, they conduct these assessments 

subjectively, making decisions about promotions, annual raises, rewards, and penalties based on personal 

judgments. Therefore, it is recommended that a structured evaluation program be provided to ensure that 

subjective criteria are used more objectively and systematically (Al-Moliki, 2023: 25). 

In the modern perspective, performance management is considered a tool for implementing strategies, 

policies, and achieving organizational goals, with its primary objective being to enhance capabilities, 

competencies, and the growth and development of human resources. This perspective on performance 

management requires characteristics that make the system efficient and effective, while the flexibility and 

dynamism of the performance management framework help achieve these goals. Although performance 

evaluation is widely used in public organizations, it often does not lead to improvements or progress in 

employee activities, and most organizations still do not commit to making precise decisions for 

monitoring performance (Armstrong, 2019: 739). Reliability and validity remain fundamental issues in 

most evaluation systems. Therefore, an improper performance evaluation process can reduce productivity, 

increase stress, and lower employee motivation. In some cases, performance evaluation systems have 

even led to dissatisfaction, lack of motivation, and resistance, especially from evaluators or employees. 

As a result, performance evaluation is one of the most complex human resource methods that has 

challenged researchers and practitioners for many years (Locke & Latham, 2019: 101). 

Today, the role and impact of performance management models in improving organizational quality and 

efficiency are undeniable. Undoubtedly, performance improvement and excellence bring numerous 

benefits to organizations, stakeholders, and employees. A study by Willis Towers Watson (2013) revealed 

that companies that effectively utilize performance management programs outperform their competitors 

financially by 1.5 times and are 1.25 times more likely to increase employee productivity. Performance 

management enhances individual and team performance, helping businesses achieve their goals and 

objectives. For instance, if a business aims to increase revenue, effective performance management of 

sales employees can facilitate the achievement of this goal. Additionally, performance management 

enables employees to see how their individual goals align with the company's objectives, understand their 

contributions, and encourage engagement (Abzari & Hatami Pour, 2014: 111). 

The goals of performance management include setting performance expectations so that employees 

clearly understand what is expected of them and what they can gain by meeting these expectations, such 

as rewards, bonuses, or even promotions. Continuous and real-time feedback helps employees understand 

their progress, learn, adjust, and grow. This allows them to consistently improve their workplace 

performance and gain a greater sense of accomplishment. It equips the organization with a skilled, 

committed, and competent workforce (Zhou & Xing, 2020: 63). 

Today, both academic and industrial communities have recognized that organizations can maintain their 

long-term competitive advantages by fostering and promoting innovation within. Two main factors 

contribute to the increasing importance of innovation: rapid technological changes in various industries, 

leading to shorter product life cycles, and intensified competition (Akar et al., 2023: 112). Now more than 

ever, organizations require personnel and managers with innovative thinking and capabilities to achieve 
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their goals and strategies successfully. In recent years, discussions about the characteristics and traits of 

successful managers in organizations have increased significantly. Organizational innovation is 

considered one of the most valuable and essential traits for managers and organizational planners. On the 

other hand, innovation is a managerial system that emphasizes the organization's mission, seeks 

exceptional opportunities, determines whether it aligns with the organization's strategic direction, sets 

success criteria, and explores new opportunities (Afsar & Omrani, 2019: 413). 

In the modern era, successful and efficient organizations are those that not only adapt to contemporary 

societal changes but also anticipate and direct future transformations to create desirable progress. 

However, observations and studies indicate that many organizations are not only lacking in innovation 

and creativity but also struggle to keep up with current advancements and changes. Many of them are still 

managed using inefficient traditional methods. Rapid developments in information and communication 

technology, rising societal expectations, new customer demands, increased electronic services, the 

implementation of administrative automation systems, and heightened competition among service 

providers have all led to a decline in demand for traditional services while increasing demand for 

innovative, technology-based services (Akkan et al., 2023: 531). 

Afuah (1998) believes that innovation involves utilizing modern technological tools and market 

knowledge to introduce new products or services to customers. This definition appears to be based on a 

functional perspective on innovation. From a process perspective, innovation refers to a series of 

operations that begin with processing an idea and ultimately result in the production and market 

introduction of a new product or service (Amabile & Pott, 2016: 161). Amabile (1998) defines 

organizational innovation as the successful implementation of creative ideas within an organization. 

Scholars and researchers in organizational and management studies assign different levels of importance 

and priority to these two concepts based on their theoretical perspectives and intellectual frameworks 

(Arman et al., 2023: 183). 

On the other hand, media richness has been proposed by some researchers as the ability of a medium to 

convey information effectively. They argue that people prefer to use the richest communication medium 

available to ensure the most effective understanding of one another. The more complex the 

communication, the richer the medium should be (Koenig et al., 2018: 625). Media richness in 

technological communication is determined by the following factors: 

a) Bandwidth or the ability to transmit diverse content: 

Bandwidth and latency are commonly used terms in the field of computer networks, referring to the data 

transfer rate of a network connection or interface. This term is derived from electrical engineering, where 

bandwidth represents the total range between the highest and lowest frequencies on a telecommunications 

channel. The unit of measurement for signal bandwidth is Hertz. However, bandwidth alone does not 

determine network speed from the user's perspective; another influential factor is network latency, which 

can significantly impact the performance of multiple applications running on a network. 

b) Its ability to provide immediate feedback 
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c) Its capacity to support natural language and conversation 

d) Its level of personal focus (Kroos et al., 2021: 59). 

Based on this, data transmission capacity and symbolic transmission capacity are considered two essential 

components of media richness. 

The concept or theory of social presence was first introduced by Short, Williams, and Christie in 1976. 

They believed that different forms of communication involve varying levels of social presence. 

Accordingly, various types of communication can be classified based on whether they are social or non-

social, emotionally stimulating or non-stimulating, warm or cold, and personal or impersonal. Therefore, 

social presence refers to the levels of interpersonal contact and the sense of intimacy experienced in 

communication. In communication theory, this type of psychological closeness is sometimes labeled as 

immediacy. Social presence is conveyed through visual cues such as non-verbal communication (facial 

expressions, gestures, and eye contact) and identity signals (social status, age, and gender) (Marino et al., 

2020: 44). 

Initially, this theory was mainly applied in computer-mediated communication environments, but today, it 

is widely discussed in online and hybrid settings. According to Anderson et al. (2010), social presence is 

the ability of a learner to manage themselves socially and emotionally to gain a better understanding of 

the learning environment and achieve effective learning. In fact, this approach underpins many theories 

regarding the effects of new media. Based on this, social influences in social media primarily stem from 

the social presence of users (Montaj & Elahi, 2023: 43). Through social presence, a sense of awareness 

regarding communication in a shared interaction is realized. Social presence depends on two factors: 

intimacy (whether face-to-face or mediated) and immediacy (synchronous communication). The higher 

the social presence of a medium, the greater the impact its users have on each other (Valkenburg & Peter, 

2013: 225). In this process, individuals acquire substantial information about one another, including 

characteristics, quality of life, and national conditions. Consequently, increased presence leads to a better 

understanding of the environment. This is the definition that measures social presence—the extent to 

which an individual is aware of their surrounding community, particularly the people within it. However, 

this definition only proves effective when individuals actively maintain their presence within a specific 

society, which is often achieved through sharing and exchanging life events (Same Source, 2019). 

Self-expression or self-disclosure is a skill that emerges in the early stages of communication and is 

essential for effective interaction. That is, unless we express our thoughts and feelings, we cannot expect 

others to engage with or cooperate with us. Erving Goffman (1959), a globally renowned communication 

researcher, discovered that much of our waking life is spent engaging in what he called impression 

management—attempting to influence others and constantly striving to shape their perceptions of us. 

Essentially, we engage in this practice all the time, even those who claim they do not care about others' 

opinions of them. This is why communication functions like an information game, as we continually try 

to learn about others and decide what and how much they should know about us. This process is a form of 

information management, and ultimately, the effort to acquire information serves to sustain our 

relationships with others (Murtha et al., 2022: 32). In the absence of this component, shared goals do not 
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emerge, and individuals pursue their objectives separately. From a social perspective, self-expression 

means that in every social interaction, individuals seek to control the image they project of themselves. 

On one hand, this effort is intended to create a positive impression and receive subsequent rewards, and 

on the other hand, it involves presenting a self-image that aligns with their internal perception of 

themselves. The primary reason for creating a personal webpage is to allow individuals to express 

themselves in the virtual space (Rega et al., 2023: 23). Typically, this is achieved through self-disclosure, 

which involves the conscious or unconscious revelation of information used to construct one's image 

(e.g., thoughts, emotions, interests, and dislikes). Self-disclosure is usually a significant step in fostering 

intimacy, though it can also occur quickly between strangers, such as conversing about personal problems 

with a fellow traveler on a plane (Padin et al., 2021: 31). 

Samani and Bastam (2023) conducted a study examining the impact of social media use on organizational 

performance, considering the mediating role of strategic flexibility and organizational innovation in 

businesses affiliated with the Aquatic Development Cooperative Company. Structural equation modeling 

was employed using Smart PLS 3 software to test the hypotheses. The results indicated that 

organizational innovation, strategic flexibility, and social media usage significantly impact organizational 

performance. Additionally, social media use influences organizational innovation and strategic flexibility. 

The mediating roles of organizational innovation and strategic flexibility were also confirmed. 

Hosseinabadi et al. (2023) reviewed studies on the impact of social media footprints on employee 

organizational performance. The purpose of this article was to provide an overview of the existing 

research in this area. The study incorporated social capital as a mediating variable to better understand 

these relationships. The findings demonstrated that virtual social networks positively affect employee 

performance by increasing social capital, whereas a decline in social capital negatively impacts 

performance. 

Fard Manouchehri (2023) investigated the role of social media strategies in organizational performance, 

with the mediating effect of organizational innovation, in knowledge-based companies specializing in 

medical devices and equipment. The confirmatory factor analysis results indicated that 10 items 

significantly explained social media strategies, 5 items represented organizational innovation, and 4 items 

described organizational performance. Path analysis results revealed that social media strategies 

positively and significantly impact both organizational innovation and performance. Furthermore, 

organizational innovation was found to positively and significantly influence organizational performance. 

The Sobel test results confirmed that organizational innovation plays a mediating role in the relationship 

between social media strategies and organizational performance. 

Ishaq (2024) analyzed the impact of social media usage on organizational performance and innovation. 

The research findings indicated a positive and significant relationship between social media usage, 

organizational performance, and innovation in higher education. The study highlighted that the mediating 

role of organizational performance strengthens these relationships, explaining a significant portion of 

social media's positive impact on innovation. 
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Alhouthi et al. (2024) examined the effects of social media marketing, innovation, and effective 

management on company performance in a conceptual study. The results indicated that innovation, social 

media marketing, and effective management are key predictors of company performance. Additionally, 

the study provided recommendations and suggestions to assist decision-makers in implementing 

corrective measures. 

Duma and Erico (2023) investigated the adoption of social media as a driver of company performance, 

specifically focusing on the relationship between Twitter adoption and the profitability of innovative 

small and medium-sized enterprises (SMEs) in Italy. The main findings suggested that innovative SMEs 

adopting social media tend to be less profitable than those that do not implement social media networks. 

Research Hypotheses 

A) Main Hypothesis: 

Social media has a significant impact on organizational performance and managerial innovation in the 

Sports and Youth Organization of Yazd Province. 

B) Sub-Hypotheses: 

1) Social media has a significant impact on the organizational performance of managers in the Sports and 

Youth Organization of Yazd Province. 

2) Social media has a significant impact on the organizational innovation of managers in the Sports and 

Youth Organization of Yazd Province. 

3) Organizational performance has a significant impact on managerial innovation in the Sports and Youth 

Organization of Yazd Province. 

4) Explaining the mediating role of organizational performance in the impact of social media on 

innovation performance. 

Research Methodology 

The present research is applied in terms of its objective and is considered a descriptive-survey study in 

terms of its implementation method. The statistical population of the study consists of 195 managers, 

staff, and operational and administrative employees of the Sports and Youth Organization of Yazd 

Province. Based on the Krejcie and Morgan sampling method, 132 individuals were selected as the 

sample from the population of 195. To collect the required information, both library research (including 

articles, internet sources, and translated texts) and field methods were used. Data collection was 

conducted through a questionnaire. For gathering field data, a standardized questionnaire derived from a 

base article was utilized to measure the indices of the hypotheses. The questionnaire was scored based on 

a Likert scale ranging from 1 to 5. The research model is adapted from the base article model—Ishak 

Model (2024). 
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Finding 

The table shows the frequency distribution and percentage of the statistical sample by gender. As can be 

seen  , 76 percent of the sample is male and  24 percent is female. The table shows the frequency 

ntage of the statistical sample by age group. As can be seen, 4 percent are under 25 distribution and perce

years old, 12 percent are between 25 and 30 years old, 52 percent are between 31 and 40 years old, and 32 

percent are over  41 years old .  

The table shows the frequency distribution and percentage of the statistical sample by level of education. 

As can be seen, 12% have a high school diploma, 71% have a bachelor's degree, and 17% have a master's 

The table above shows the frequency distribution and percentage of the statistical degree or higher. 

sample by organizational position. As can be seen, 31% are managers and vice presidents, and 69% are 

The table shows the frequency distribution and percentage of the statistical sample by work experts. 

experience. As can be seen, 7% are under 5 years, 20% are 5 to 10 years, 50% are 10 to 15 years, and 

23 %are over 15 years .  

has the highest mean and organizational performance The results of the descriptive statistics show that 

has the lowest mean and organizational innovation ), 3.76 a value of ( with standard deviation (0.78) 

. The highest value for respondents was five and the 0.99 ) with a value of 3.38 standard deviation ( 

lowest response rate was one .  

Structural equation modeling method with partial least squares approach  ) PLS-SEM  (in three main parts 

(Examining the relationship between the question and the variable),  of the external model evaluation

(Examining the relationship between variables) and checking the fit of the model are  internal model

performed  .  

The external model or measurement model has been examined and measured with three tests .  

1- Reliability assessment using (Cronbach's alpha and composite reliability)  

2- Validity check using (convergent and divergent validity)  

3- sectional load test)-Validity check using (cross  

1- Cronbach's alpha and composite reliability  

. Two reliability is  be examined in measurement models isUsually the first and most important feature to 

indices are used to examine reliability. Cronbach's alpha is a classic index for examining reliability. The 

Acceptable has been reported differently based on the theories of  value of Cronbach's alpha coefficient

different researchers. Some researchers have had an alpha coefficient above  0.6 and others have had an 

alpha coefficient greater than  0.7 as an expressible alpha coefficient. The composite reliability index was 

expressed by Wertz et al. (1974). In this test, the reliability of the structures will be examined not in 

absolute terms but according to the correlation of its structures with each other. For composite reliability , 
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a value greater than  0.7 indicates reliability and a value less than 0.6 indicates the absence of reliability 

) shows the values of Cronbach's alpha coefficients and 1 (Davari and Rezazadeh, 2013). Table ( 

composite reliability .  

Results of Cronbach's alpha and composite reliability tests 1.Table  

Variable Cronbach's alpha Composite reliability 

Social media 0 .79  0 .76  

 Organizational performance 0 .77  0.8 1  

innovationOrganizational  0 .77  0 .84  

The results of the two Cronbach's alpha and composite reliability tests showed that the values obtained for 

all variables were greater than 0.7, so it can be said that the model has appropriate reliability.  

Convergent validity measure indicates the average variance shared between each variable and its 

questions. In simpler terms  , AVE )Average Variance Extracted(  Convergence validity is used and 

indicates a high correlation between the indices of one construct compared to the correlation between the 

indices of other constructs. The value of this coefficient also varies from zero to one, with values higher 

shows these values for the variables under study2 than 0.5 being accepted. Table .  

Average variance extracted2. Table   ) AVE  (values  

Variable Convergent validity 

Social media 0 .52  

 Organizational performance 0 .51  

innovationOrganizational  0 .52  

showed that the convergent validity values for all variables were higher than 0.5. 2 The results of Table 

be stated that the convergent validity of the measurement models is desirableTherefore, it can .  

Next, the divergent validity is examined .The meaning of divergent validity is that the questions related to 

a variable only measure that variable. In this step, first the square root of the AVE values is Calculate and 

then plot the obtained values on the matrix diameter .  Replace. The correlation between the variables is 

also presented under the diagonal. If the values on the diagonal are greater than the numbers under the 

diagonal, then divergent validity is established. The result of divergent validity is presented below  .  

Divergent validity3. Table  
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Social media 

Organizational 

performance 

Innovation 

performance 

Social media 0. 63 
  

 Organizational 

performance 
0. 54 0. 71 

 

Organizational 

innovation 
0. 55 0. 61 0. 72 

are greater than the numbers below the diagonal, the questions Given that all numbers on the diagonal 

only measure the desired variable and it can be stated that divergent validity is established.  

In this section, the questions in question are discussed in terms of validity to determine whether the 

questions are appropriate and also measure the desired variable well. The desired factor loading limit of 

in the standard mode should be 0.4 or higher and in the meaningful mode should be more the indicators 

than 1.96. In other words, at this stage, if the factor loading of an indicator is less than the desired limits, 

1 and Figure 2. that question should be removed. The factor loading of the questions is shown in Table 

The results of this test showed that the factor loading of all questions in the meaningful mode is more than 

1.96 and in the standard mode is also more than 0.3  .As a result, the research questions were approved or, 

in other words, they were able to measure the research variables correctly .  

Internal model testing or structural equation modeling 

The relationship between variables or hypotheses has been tested using structural equation testing and  

PLS software   .. In the Structural equations test the model in two modes: significance and standard 

significance mode, the factor loading between variables must be greater than 1.96 to confirm the 

e effect between variables is hypothesis, and in the standard mode, the magnitude and intensity of th

examined .  
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Research model in meaningful mode1. Figure  

. In the significant case, the) shows the results of the structural equations in the significant case 1 Figure (  

t value should be  (path coefficient in the significant case) must be greater than 1.96 for the relationship 

The between the variables or research hypotheses to be significant. If t- value for the relationship between 

variables was greater than 1.96, so the relationship between the variables and the desired variable was 

significant.  
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Research model in standard mode2. Figure  

. In the standard case, the ) shows the results of the structural equations in the standard case 2 Figure ( 

factor loadings are shown. The path coefficient expresses the existence of a linear causal relationship and 

the strength and direction of this relationship between the two latent variables. In fact, it is the same 

regression coefficient in the standard case that we observed in the simpler simple and multiple regression 

and +1, which, if equal to zero, indicates the absence of a linear causal 1 -It is a number between  models.

relationship between the two latent variables .  

 

First hypothesis  :Social media has a significant impact on the organizational performance of 

managers of the Sports and Youth Organization of Yazd Province .  

The results of structural equation analysis for , which is outside the range of negative 1.96 to positive 

1.96  ,the impact ofAs a result of the first hypothesis confirmed, examining  are  social media on the 

of managersorganizational performance   ). The 9.78 showed that the significant value is equal to ( 

)factor loading value in the standard mode is also equal to (0.54   .  pact ofIt was found that the im  social 
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is positivemedia on the organizational performance of managers   Directly and in the direction of .  

Bepositive because the coefficient obtained is .  

Second hypothesis  :Social media has a significant effect on  the organizational innovation  of 

managers of the Sports and Youth Organization of Yazd Province .  

socialimpact of the Results of structural equation analysis to investigate   media on  organizational 

innovation  The  managersemployees'   ) was obtained, 5.21 showed that a significant value equal to ( 

second hypothesis. The which is outside the range of negative 1.96 to positive 1.96, thus confirming the 

)factor loading value in the standard mode is also equal to ( 0.69 .  found that the impact ofwas It   social 

media on  the innovation performance  employees is positiveof managers and  It  and in the direction of

Bepositive . , because the coefficient obtained is direct is .  

innovationOrganizational performance on organizational hypothesis: Third    The managers of the 

Sports and Youth Organization of Yazd Province have a significant impact.  

organizational performance onthe effect of The results of structural equation analysis to examine   

managers' innovation performance  ) was obtained, which is 5.03 showed that a significant value of ( 

third hypothesis. The factor outside the range of negative 1.96 to positive 1.96, thus confirming the 

)loading value in the standard case is also equal to ( 0.66   .  It was obtained   ,which shows that the impact 

innovationof organizational performance on organizational    Positive  target-and on  managers  

Bepositive because the coefficient obtained is  Directly .  

Organizational innovation  of social media on organizational impact The Hypothesis Four: 

performance plays a mediating role .  

The Sobel test is used to analyze this hypothesis  .particle for direct  Sobel Coefficients Approach Product

 Case In Inference For Sobel Testcalled . Also  Normal Theory Approach Or Delta Method object

Indirect Effect Coefficient  ab   . It is  Direct Effect For Use Case Conclusion Theory The same Basis On

Indirect Effect  ab   The population is Indirect Effect From Sample Special Estimate One    ) TaTb   ( In that

Standard Error From Estimated Having with. is  Sampling Variance Exposed  ab    Assumption With and

Giri Sample Distribution To be Normal andData  To be Normal  ab   ,Amount becan   p   For  ab    Hand To

 Importance Review For Ordinary Estimate One From canyou Sobel,  Test In Kelly, How to. brought 

particle  Zero Hypothesis can beit Indirectly,  Effect Standard Error Estimate With. Did  Use Relationship

Statistics. Kurdish  Test Opposite Hypothesis Opposite In for direct object  Z   Ratio With is Equal  ab    To

Amount Other, Phrase To. That  Standard Error  Z   We  Below Equation From particle for direct object

obtain  :  

 

 In this regard: 
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a Path coefficient between the independent variable and the mediator : 

b Path coefficient between the mediating and dependent variable : 

Sa Standard error of the path of the independent and mediator variables : 

Sb Standard error of the path of the mediator and dependent variable : 

 

 Use Sobel Test From Fourth, Hypothesis In organizational performanceof Mediator  Role Calculation For

Statistics Basis On Sobel Test Amount That To Attention With became,  t    and It is 98/3. Relationship

is  Fourth hypothesis that Said canwe So . It has 1.96 . -and 1.96 The range is  From Outside it Amount

plays a mediating roleOrganizational performance  that Said becan Therefore, it . confirmed   in the 

impact of social media on innovation performance .  

Summary of research hypothesis resultsTable 4.  

Hypothesis Meaningful 

numbers 

Path 

coefficient 

Result 

Social media has a significant impact on the 

organizational performance of managers of the Sports 

and Youth Organization of Yazd Province.  

78/9  0/54  Confirmation 

Social media innovationon organizational   The managers 

of the Sports and Youth Organization of Yazd Province 

have a significant impact .  

5/21  0/69  Confirmation 

performance on organizational Organizational 

innovation  The managers of the Sports and Youth 

Organization of Yazd Province have a significant impact.  

03/5  0/66  Confirmation 

innovation  social media on organizational the impact of 

Organizational performance plays a mediating role  .  

3/98  0/49  Confirmation 

Conclusions 

1. Hypothesis 1: Social media has a significant impact on the organizational performance of the 

managers of the Sports and Youth Organization of Yazd Province. The results of structural equation 

modeling to examine the impact of social media on the organizational performance of managers showed 

that the impact of social media on organizational performance is positive and direct; thus, Hypothesis 1 

was confirmed. These findings are consistent with the studies of Samani and Bastam (2023), Hosein 

Abadi et al. (2023), Mirzayeian Khamseh and Molla Zeineli (2023), and Ishak (2024). 
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2. Hypothesis 2: Social media has a significant impact on the organizational innovation of the managers 

of the Sports and Youth Organization of Yazd Province. The results of structural equation modeling to 

examine the impact of social media on organizational innovation among managers showed that the impact 

of social media on organizational innovation is positive and direct; thus, Hypothesis 2 was confirmed. 

These findings align with the studies of Alhoti et al. (2024) and Hassani et al. (2021). 

3. Hypothesis 3: Organizational performance has a significant impact on the organizational innovation of 

the managers of the Sports and Youth Organization of Yazd Province. The results of structural equation 

modeling to examine the impact of organizational performance on innovation showed that the impact of 

organizational performance on innovation is positive and direct; thus, Hypothesis 3 was confirmed. These 

findings are in line with the studies of Samani and Bastam (2023), Fard Manouchehri (2023), and Ishak 

(2024). 

4. Hypothesis 4: Organizational performance plays a mediating role in the impact of social media on 

organizational innovation. To calculate the mediating role of organizational performance in Hypothesis 4, 

the Sobel test was used. Given that the Sobel test value based on the t-statistic is 3.98, which is outside 

the range of ±1.96, it can be concluded that organizational performance acts as a mediator in the impact 

of social media on innovation performance. These findings align with the studies of Fard Manouchehri 

(2023), Mahroui and Harandi (2021), Ishak (2024), and Moy et al. (2020). 

5. The increase in global competition, rapid advancements in sports-related technologies, and growing 

pressures related to cost management and financing are factors that can significantly influence the 

landscape of sports organizations and institutions. Recently, the phenomenon of social media has 

expanded widely across the world, creating new opportunities to influence individuals in various fields. 

Moreover, social media has profoundly embedded itself in our reality as an integral part of modern 

lifestyles. On the other hand, effective organizational performance establishes a strong foundation for 

fostering an environment conducive to innovation in sports organizations, where risks are recognized, 

learning is valued, and experimentation is seen as a pathway to improvement. 

6. Managers of the Sports and Youth Organization should utilize data obtained from social media 

platforms to quantitatively assess engagement levels, identify emerging trends, and evaluate the 

effectiveness of marketing initiatives or specific organizational programs. This analytical information can 

facilitate the organization in making more informed, evidence-based decisions to strengthen the structure 

of its subordinate organizations. Based on the obtained results and their significance, the following 

recommendations are provided according to the hypotheses: 

Recommendations for Hypothesis 1: 

7. Social media has a significant impact on the organizational performance of the managers of the Sports 

and Youth Organization of Yazd Province. Based on this finding, the following recommendations are 

suggested: 
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1. Identifying the underlying mechanisms of how different aspects of social media use influence 

job performance, which can enhance managers' and planners' understanding of this emerging 

phenomenon and contribute to social media research literature. 

2. It is recommended that the managers of the Sports and Youth Organization develop appropriate 

supervisory and supportive workplace policies to help employees manage personal and work-

related communications during working hours. 

3. Social media should be used as a tool to facilitate relationships between the organization and its 

audience to improve responsiveness to the needs of sports participants. 

4. Managers should adapt strategically based on the two-way interactions they have with their 

audiences through social media, ensuring alignment with the dynamic environment of social 

media platforms. 

Recommendations for Hypothesis 2: 

8. Social media has a significant impact on the organizational innovation of the managers of the Sports 

and Youth Organization of Yazd Province. Based on this finding, the following recommendations are 

suggested: 

1. Increasing the engagement of sports organization employees in development and learning 

through the design of interactive and networked virtual systems. 

2. Encouraging sports managers to focus on modern technologies such as virtual reality and 

simulation in employee performance processes. 

3. Establishing up-to-date and effective communication channels to facilitate interactions regarding 

organizational and inter-organizational challenges and successful experiences, enabling 

employees to learn from similar challenges and successful practices related to their duties. 

4. The results of this study highlight the significant role of social media in fostering innovation in 

the Sports and Youth Organization of Yazd. Therefore, it is recommended that the organization’s 

managers leverage social media to enhance innovation, as social networks serve as cost-effective 

and efficient tools for both information dissemination and social interaction at all organizational 

levels. 

Recommendations for Hypothesis 3: 

9. Organizational performance has a significant impact on the organizational innovation of the managers 

of the Sports and Youth Organization of Yazd Province. Based on this finding, the following 

recommendations are suggested: 

1. Managers of the Sports and Youth Organization are encouraged to actively engage in social 

media platforms by creating specialized groups and channels involving employees, customers, 
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and sports professionals, launching voice or text-based discussion forums focused on free 

training, and advertising on high-traffic channels. 

2. It is recommended that managers encourage employee participation in social media and organize 

training programs on intercultural communication and international negotiations to enhance 

sports media literacy. Additionally, data from social media should be utilized to identify value-

creating opportunities across different geographic regions and cultural segments, particularly in 

customer classification for sports organizations' customer relationship management systems. 

Recommendations for Hypothesis 4: 

10. Organizational performance mediates the impact of social media on organizational innovation. Based 

on this finding, the following recommendations are suggested: 

1. Given the role of social media in identifying opportunities and improving innovation 

performance, allocating budgets to technology-driven initiatives within sports organizations 

should be prioritized. Social media can act as a knowledgeable advisor to sports stakeholders by 

focusing on market opportunities and growth requirements rather than merely presenting 

negative messages without solutions. 

2. It is recommended that social media be used as a collaborative platform for brainstorming and 

exchanging information to address challenges faced by managers and employees of the Sports 

and Youth Organization. 

3. Social media should be leveraged as an affordable tool for analyzing sports organizations' 

services and evaluating identified ideas and opportunities for improved service delivery. The 

development of innovation performance, driven by knowledge-sharing and discussions on social 

media, enhances the likelihood of successfully implementing innovative ideas. 
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